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How many of you happily use these applications?

NETFLIX prime w_c)leo
s 3 YouTube

Wvhatfix



How about these applications?
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Disclaimer: Please treat all information as confidential and do not share outside your organization. By default all calls will be recorded & provided to you for internal use.
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The way people consume information has
changed.

We have new expectations.

Instant | Contextual | User Experience



Is your organization

CANT YOU DO
ANYTHING RIGHTZ

Copyright @ Randy Glasbergen www.glasbergen.com
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Building Digital Fluency

Knowledge delivery needs to be
=) /¢
=) @ \@

Bite sized information At the moment of need Personalized at scale
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WHATFIX DIGITAL EXPERIENCE LAYER

In-App Guidance &
Engagement Enterprise Search & Content

Aggregation

Smart Contextualisation &

Personalisation Data Entry & Validation

Automation .
Adoption

Everywhere
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Our use-cases are getting more strategic empowering digital
workplace maturity
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Whatfix’s product suite can help realize technology Rol... better
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@ Adoption « Onboarding, continuous enablement, communication & feedback

Application Simulation - Sandbox training environments for onboarding

0% Analytics « Understand user behavior and improve user adoption, engagement, and efficiency across applications
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Uncovering use-cases revolving around your strategic objectives

App &
Process level
observability

Reduce Training
Sandbox costs

Higher App
Engagement/
Conversions

Optimize
Enablement

Costs
Reduce Optimize
Digital Productivity IT Support
friction costs

Better Improve
Feature Process
discovery & Compliance

Self-service
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Whatfix is the global leader in the DAP category
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Trusted By Companies Across Industries and geographies

Global presence in over 30 countries (deployed in multiple languages) and growing!
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Accelerating the pace of innovation
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Why Sentry Insurance chose Whatfix as their DAP solution
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Thank you!
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