
The annual asi European TV Symposium is in its 25th year and has become
an essential fixture for the audience measurement calendar – for broadcast-
ers, advertisers, ad agencies and research companies. This important confer-

ence will now be held each year in Asia, bringing together the best thinking in Euro-
pean measurement with the latest developments from the region.

Television is increasingly a cross-platform medium, available across a myri-
ad of platforms and devices. The first session of this conference focuses on the im-
plications of the latest developments in TV technology for audience measurement.
Research users need to understand how best to allocate their budgets to understand
the totality of TV viewing. How will TV be delivered in the future and how will
consumers mix their television consumption? Which innovations are likely to
succeed – and so will need measurement solutions – and which may prove to be just
passing trends? The session highlights relevant technological developments, our
understanding of how consumers use them and the impact on the shape of TV view-
ing. VOD, online video, streaming IPTV, Social TV and the impact of new delivery
devices like connected TVs, tablets and the revolution in mobile will be considered.

Advertising is a central part of the funding model for television and the
development of audience measurement has to take into account the need to measure
an increasingly complex TV advertising eco-system. TV advertising is evolving to
encompass addressable advertising, second screens and more effective ways to
measure actual outcomes and Return On Investment. The second session evaluates
the key developments in TV advertising, the emergence of new TV advertising
models and focuses on the key question: exactly what do advertisers want and need
from TV measurement?

In session three we invite the main TV research suppliers to showcase their
latest developments in TV measurement alongside new entrants to the market. We
also hear from their clients about new initiatives in TV research. We will look at the
role and relevance of the PeopleMeter system alongside newer approaches such as
portable measurement, software metering and access to Big Data via server logs and
Return Path Data from Set Top Boxes. What is the future of cross-platform TV
measurement? Is single-source measurement still a realistic objective or is the future
a hybrid one, combining data from a variety of sources? With a growth in cross-
media ownership and planning, what demand is there for wider media measurement
that tracks TV alongside other broadcast and online media?  Is the industry on
course or is a rethink needed?

The final session examines exactly how TV measurement solutions are being
deployed on the ground in the region. What can be learnt from innovations in Eu-
rope and North America and what are the regional and local differences that will
require adaptation of these approaches? What are the unique challenges across the
region? What developments in measurement are coming from within the APAC re-
gion itself? This session will provide an overview of the current state of TV meas-
urement in the APAC region and its challenges, with papers describing significant
local developments and new services.

Thursday, May 14th
Session 1

TV DELIVERY

09.00 Chairman’s opening remarks:
Richard Marks
Research Director
asi

09.10 Extending the broadcast offer
across multiple platforms
Anil Nihalani
Head, Connected Media
MediaCorp

09.30 Traditional and non-linear TV – the
challenge to identify what will
change and how
Bharat Kumar Ranga
Founder
RanCorp Media

09.50 TV audience measurement – from
reach and frequency to granular
cross-platform engagement
Greg Unsworth
Technology Media & Telecoms
Industry Leader
PwC Singapore

10.10 The future of television: audience
evolution and TV industry change
Professor Sungkwon Park
Department of Electronic Engineering
Hanyang University, Korea

10.30 Coffee

11.00 Connected consumers: the rise of
multi-screening
Stuart Pike
Head of Digital Audience
Measurement SEANAP
Nielsen

11.20 Sports broadcast rights in Southeast
Asia and its consequences for TV
audience measurement
PJ Roberts, VP Asia
Ed Fitzpatrick, Executive VP Asia
Repucom

11.40 PANEL SESSION

12.00 Lunch

The Tony Twyman Award

Sponsored by:

This annual award of US$1500 is
presented to the conference paper
that made ‘the best contribution to
a greater understanding of the TV
medium and its audiences.’
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Friday, May 15th
Session 3

MEETING THE TV
MEASUREMENT CHALLENGE

09.00 Chairman’s opening remarks:
Richard Marks
Research Director
asi

09.10 Delivering gold standards and
innovation
Justin Sampson
CEO
BARB

09.30 India: unity in diversity
– building the largest TV
audience measurement system
Partho Dasgupta
CEO
BARC

09.50 The role of live TV in China’s
cross-platform landscape
Lawrence Federman
International Client Director
CSM

10.10 PANEL SESSION

10.30 Coffee

11.00 Big Data in a cross-platform
world: redefining the media
landscape
Craig Johnson
Managing Director Marketing
Effectiveness SEANAP
Nielsen

11.20 Being different, being the same:
foundations for a hybrid
audience measurement system
Phillip Jones
Regional Director
Kantar Media Audiences

11.50 MediaCell TV
Jim Ford
Global Commercial Director -
MediaCell
IPSOS Connect

12.10 Understanding multi-platform,
multi-device video consumption
across Asia Pacific
Joe Nguyen
Senior Vice President Asia Pacific
comScore, Inc.

12.30 Data from the source:
understanding the 21st-century
APAC viewer
Tom Weiss
CEO
Genius Digital

12.50 PANEL SESSION

13.10 Lunch

Thursday, May 14th
Session 2

NEW OPPORTUNITIES AND
CHALLENGES FOR ADVERTISERS

13.30 Chairman’s opening remarks
followed by:

Media measurement for the
advertiser: from talk to walk
Andrew Green
Audience Measurement Specialist
Ipsos Connect

14.00 A scientific approach to TV
broadcast planning
Pushparaj Shetty, Senior Manager
Nandita Godbole, Manager
S Group Consulting

14.20 Does social media amplify the
power of TV?
Nick Burfitt
Global Director of Audience
Targeting
Kantar Media Audiences

14.40 Coffee

15.10 Multibase: towards a fully
integrated media planning service
Jennifer Daniel
Regional Director APAC/Africa
Telmar Media Systems

15.30 Fusing Return Path Data with
household purchase data
Rahul Thappa
VP Data Analytics
Astro

15.50 Bringing it all together: fusing
TAM and Big Data
Steve Wilcox
Managing Director
RSMB

16.10 The launch of the first online
video currency in the world - some
experiences from Sweden
Magnus Anshelm
CEO
MMS

16.30 PANEL SESSION

17.00 Close of day 1

Friday, May 15th
Session 4

THE REGIONAL PERSPECTIVE

14.15 Chairman’s opening remarks:
Toby Syfret
Senior Analyst
Enders Analysis

14.20 One size cannot fit all: measuring
audiences in multiple markets
Catherine Blizzard
Director, Marketing & Audiences
BBC World Service

14.40 Politics: the challenge of TV
measurement in the APAC region
Toby Syfret
Senior Analyst
Enders Analysis

15.00 Back to basics: the essentials of a
TAM service
Helen Harrison
Chief Executive
Helen-Harrison & Company

15.20 Coffee

15.50 TAM meets Big Data (IPA study)
Richard Marks
Research Director
asi

16.10 The measurement challenge in
Singapore
Kenneth Tan
Assistant Chief Executive
Media Development Authority

16.30 PANEL SESSION

16.50 The Tony Twyman Award

17.00 Close of conference

PLEASE NOTE:
BOOKINGS CLOSE

Tuesday 5th May, 2015

We’ll be posting conference and
industry news and items that will
be of interest on www.asi.eu.com
and on Twitter @asi_radiotv.



ADMINISTRATIVE DETAILS

BOOKING DEADLINE:

CONFERENCE DATES

CONFERENCE VENUE

REGISTRATION

DELEGATE FEE

ENQUIRIES TO

BOOKING

CANCELLATION

ACCOMMODATION

Tuesday 5th May, 2015

Thursday 14th - Friday 15th May, 2015

InterContinental Singapore Hotel
80 Middle Road, Singapore 188966, Singapore
Tel: +65-6-3387600
e-mail: singapore@interconti.com
www.intercontinental.com/singapore

Delegates should register from 8.15am on 14th May at the
conference reception desk.

US$ 1,250.00 (discounted early booking rate) for all bookings
received on or before Friday 20th March, 2015

US$ 1,500.00 for bookings received after 20th March 2015

Mike Sainsbury or Kate Maitland Smith
asi Ltd
111 Whitchurch Road, Tavistock, PL19 9BQ, UK
Tel: +(44) 1822 618 628 Fax:  +(44) 1822 668 375
e-mail: asi@dial.pipex.com www.asi.eu.com
Twitter: asi_radiotv

BOOKINGS CLOSE: Tuesday 5th May, 2015
To book your place, please complete the attached booking form
and send it, with payment, to asi at the above address. The form
can be scanned and sent by fax or e-mail.

Payment may be made by cheque made payable to asi or by
transfer to our bankers:

HSBC Bank, 93 Fore Street, Saltash, PL12 6AE, UK
Bank Sort Code Number: 40 40 15
Account Number: 31386557

Cheques and transfers must be drawn on a UK bank.
Payment may also be made by Amex, Visa or Mastercard.
Bookings can only be accepted on receipt of payment.

Cancellation received in writing before Friday 20th March
2015, will result in our returning the fee to you minus a US$ 150
handling charge. For cancellations received after this date, no
refund will be made. You are very welcome to send somebody
in your place if you are unable to attend.

asi has arranged specially discounted rooms at the InterConti-
nental Singapore Hotel for those attending the conference.

Rates per room per night (includes breakfast and in-room
broadband access):

S$ 325.00 single occupancy
S$ 355.00 double occupancy

Please make your accommodation bookings direct with the
InterContinental Singapore Hotel via its dedicated web link:
https://aws.passkey.com/g/49971763

When you make your reservation, please state that you are
attending the asi APAC Television Symposium to ensure
that you secure the discounted rates.

N.B. These rates will only be guaranteed for room bookings
made on or before 20th March 2015.

CONFERENCE BOOKINGS CLOSE:
Tuesday 5th May, 2015



BOOKING FORM

DELEGATE DETAILS

Mr/Mrs/Miss/Ms

Forename(s) ……………………………………..…………...

Surname ………………………………………………….

Job Title ……………………………………………....….

Company …………………………………………….....…

Address ………………………………………………….

………………………………………………….

Country ……………………………………...……….….

Post Code …………………………………………….…....

Tel. No. ………………………………………….……....

Fax. No. ………………………………………….…...….

e-mail ………………………………………….…...….

Details of additional delegate/s (if applicable):

Mr/Mrs/Miss/Ms

Forename(s) ……………………………………………..…...

Surname ……………………………………….…...…….

Job Title ……………………………………….…….…...

e-mail ………………………………………..……..….

Mr/Mrs/Miss/Ms

Forename(s) ……………………………………..…………..

Surname ……………………………………………...….

Job Title ……………………………………………...….

e-mail ………………………………….…………..….

The 2015 asi APAC Television Symposium, 14th - 15th May 2015,  InterContinental Singapore Hotel

□ Early booking fee for bookings received on or before Friday 20th March 2015: US$ 1,250.00

□ Delegate fee for bookings received after 20th March 2015: US$ 1,500.00

PAYMENT

EARLY BOOKING FEE
(for bookings received on or before Friday 20th March, 2015)

..…. delegates at US$ 1,250.00  each Total: US$………..…....

DELEGATE FEE (if booked after 20th March 2015)

…... delegates at US$ 1,500.00  each Total: US$….…….........

PAYMENT METHOD

Company VAT Registration Number
(EU only - for all companies based within the EU, the company’s
VAT Registration Number must be supplied.)

……………………………………………………………..

CHEQUE

□ Enclosed is our cheque for

US$ ……………… made out to asi Ltd

CREDIT CARD

□ Please debit my credit card

□ Amex □ Visa □ Mastercard

Card number:

……………………………………………………..…...…

Expiry date ……….…../…………..

Cardholder’s name

……………….………………………………………….…

Signature  …………………………………………………

Card Billing Address (if different from company address)

Address ………………………………….…………..

…………………………………………...…

Country …………………………………………...…

Post Code ……………………..……………………….

BANK TRANSFER

□ We have transferred US$ ……………… to the
asi bank account (see left for details).

asi bank details:

HSBC Bank
93 Fore Street, Saltash, PL12 6AE, UK
Account Number: 31386557
Bank Sort Code Number: 40 40 15
SWIFT Code: MIDLGB2152 W
IBAN: GB29MIDL40401531386557

asi VAT Number: 577304526


