NEUROTREND

Consumer Insights Through Neuroscience

We offer an integrated suite of consumer
neuroscience tools that measure consumer responses
to your ads, packaging, in-store experiences, websites

and media consumption at a very granular level.
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We conduct market research to provide clients with in-depth consumer insights
based on a combination of neuropsychological and traditional market research data.

. °
www.neurotrend.com G@neurotrend.sg @ neurotrend-int SG .D ‘ SPARK




